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A Youth Social Media Campaign to Fight Obesity

For More information 

Alicia Maldonado (323) 388-7583 cell

am@mockingbirdcommunications.com
TEENS LAUNCH WereFedUp.com SOCIAL NETWORKING WEBSITE 

Unique Teen Driven Social Media Campaign Fights Against Obesity

(Sept. 2009-South Los Angeles)  It’s edgy. It’s one-of-a-kind. It’s teen driven. It’s a new social networking website called WereFedUp.com and it’s going to change the lives of teens across America and beyond. And it’s cool.

That was the message delivered by teen leaders at a celebratory media event on September 17 to launch the website on the campus of The Accelerated School (TAS) in South Los Angeles. It’s the first social media campaign that’s been developed by teens, for teens to help them live healthier lifestyles, fight obesity and transform their communities. A companion program has been underway during this same time period in selected schools in the City of Baldwin Park, east of downtown Los Angeles. 
“I got involved with the WereFedUp campaign because I wanted to teach youth about obesity and its consequences,” TAS teen leader Susana Martinez said. “I wanted to motivate them to live healthier lifestyles and get more involved in their communities.”  

During the past year, the teens met, talked, debated and designed the social networking website under adult guidance and supervision to create WereFedUp.com. The social networking site informs teens on food marketing, eating choices, lifestyle habits, and the policies and environments that influence the decisions they make. Teens can go to the website and invite friends to join their network, share their videos on-line, create a discussion forum, find healthier options and more. 

"Social media, mobile and Web 2.0 are vital elements of a teenager's daily life,” said Jose Villa, CEO of Sensis, an advertising agency specializing in online media and marketing that worked closely with the teens on the project. “We knew creating a venue for a community of teens to interact in and rally around would be the most powerful tool to help spread the program's anti-obesity messaging.”
LA County Department of Public Health, Deputy Director in the Community Health Services Division, David Caley had a keen interest in developing a website that would effectively reach teens in low income, underserved neighborhoods where obesity levels are disproportionately high. “We should all be alarmed at the high level of obesity among our youth because of the negative consequences it has on their health, and the health of their families and communities,” Caley said. “WereFedUp takes a proactive approach by involving those who are directly affected, our teens.”


The students, ranging in age from 13-17 years, met on a weekly basis to learn about food advertising, marketing techniques, website development, nutrition and health, policy and advocacy, and 
other topics designed to make them informed advocates for change. “I am very honored to have worked closely with all the youth who have passionately worked on this site for the past 12 months,” YAAO Project Manager Ruben Brambila said. “Their dedication is a testament to the power that youth can have around the world.”
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Throughout the creative process, the teens gave “thumbs up and thumbs down” to design and messaging elements to ensure that the campaign informed and moved their friends and other teens to 
action. The result: the students picked provocative posters depicting the not so pretty side of obesity which were on display at the media launch event and drew reaction from event attendees.
TAS Youth Coordinator Sharlene Gozalians harnessed the students’ energy and helped them focus on their goal of making sure the campaign helped teens advocate for improved eating and lifestyle options in their communities. “Most of the students at TAS face daily health challenges that come with living in a community like South LA where fast food is plentiful and healthy food options are not,” Gozalians said. “The positive attitude and can-do spirit of our teens made it a joy to work with them and the results very meaningful.”   

Teen focus groups, classroom and online surveys, and other research data helped shape the direction and focus of the campaign leading up to the launch. While the teens have expressed confidence that WereFedUp will reach teens so they can change the way they live, an evaluation component to the campaign will help gauge its effectiveness. 
Evaluation is often a separate activity of judging the merit of a program, but YAAO Evaluator Michael Harnar said the YAAO team wanted the evaluation to be used in support of the program goals. "This program is all about helping youth take active roles in their communities and their lives, so we involve the youth in deciding how and when the program is evaluated,” Harnar said. “Their voice is at the table and their concerns are very useful."
The social media campaign is an initiative of Youth Activism Against Obesity or YAAO, which builds on the existing framework of the Healthy Eating, Active Communities (HEAC), a five and a half year program funded by The California Endowment which aims to fight the growing childhood obesity epidemic in California and develop state policy changes that reduce the risk factors for diabetes and obesity. 

On Sept. 14, paid media banners began running on Facebook, My Space and other social networking websites to help promote WereFedUp.com to teens visiting those sites. “Wild postings” of the posters with the provocative anti-obesity messages began appearing in selected sites across Los Angeles on Sept. 21. 
The website will reach out initially to youth in Southern California and then expand nationally through other social platforms, like Facebook, Twitter and YouTube, to make more people aware of this community, and encourage them to become involved. Please visit www.werefedup.com. 

For those wishing to learn more about the history, mission and goals of the campaign, please visit the microsite at http://yaaoproject.com.
# # # #

Note to media: Students are available for interviews and we ask that you contact Ms. Maldonado to make interview arrangements.  
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This project was made possible by a grant from the Vitamin Cases Consumer Settlement Fund.  
Created as a result of an antitrust class action, one of the purposes of the Fund is to improve the health and nutrition of California Consumers.
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